
Chelten House Products 



A Chelten House – Snapshot 
 In Business since 1940 & Privately held (4 generations) 

 400,000 Sq. Ft of manufacturing and distribution  

 Regional manufacturing with national coverage – East & West coast 

 Computerized batch-making system & automation throughout all facilities 

 Organic industry leader since 1988 

 Buying power: 50 million+ lbs. of tomatoes annually 

 Over 1,000 manufactured products 

 USDA Organic, Natural & Premium  

 



Facilities 

Bridgeport, NJ 

Las Vegas, NV 

 Corporate Headquarters 

 7 lines of production 

 150,000 Sq. Ft of Food production with separate 
distribution center 

 State-of-the-art process and manufacturing 

 3 year old facility (New Construction) 

 2 lines of production  

 85,000 Sq. Ft of Food Production with separate 
distribution center 

 State-of-the-art process and manufacturing 



Some of Our Top Customers 



Current Portfolio 
Organic, Premium & Conventional 

 Pasta Sauce 
 Salad Dressings 
 Pizza Sauce 
 Salsa 
 BBQ Sauce 
 Marinades 
 Ketchup 
 Condiments 
 Meal Builders 
 Simmer Sauces 

 
 

 Thai Sauces 

 Korean Sauces 

 Indian Sauces 

 Asian Sauces 

 African Sauces 

 Peruvian Sauces 

 Middle Eastern Sauces 

 Jamaican Sauces 

 Better for You 

 

 



 Sourcing skilled labor  
- Food and Beverage Manufacturing Experience 
- Salaried Positions 
- Hourly Lead Positions, Operators and General labor  
- Aging workforce 

 
 To address these challenges we’ve  

- Developed internal training programs, OJT programs 
- Partnering with Federal and State Agencies to support training cost 
- Referral programs tied to incentives 
- Utilizing temporary agencies – Temp to hire programs 

 
 

Key Issues we face today 
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